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Analyzing Survey Data on Customers’ Preferences for and Pain Points
against Family Plastic Wraps
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Abstract
Given that the world has continued to suffer from increasing food shortages in recent years, the
United Nations Global Compact advocates seeking methods of alleviating food scarcity problems. Family
plastic wraps, which are often used to extend food expiration date, help reduce food losses or waste if
providing better customer experience that promotes use willingness. Although there is a basic market

demand for plastics wraps, many domestic and foreign brands in the market face intense competition.
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Therefore, firms producing plastic wraps need to consider looking for a ‘blue ocean’ in such a competitive
predicament. However, little research on such an issue is found in the extant literature. Based on this
motivation, the aims of the present study are to conduct survey research on potential customers’ preferences
for and pain points against family plastic wraps and to apply the blue ocean strategy perspectives to seek
new business opportunities. To this end, this study selects family plastic wraps as the research product,
develops a survey questionnaire based on the research purposes, targets people aged 20 years or above,
distributes questionnaires via multiple ways, and then conducts statistical analyses of 271 valid
questionnaire data collected. The analysis results lead to the following main findings: (1)highly valued
product attributes of plastic wraps are quality guarantee, product materials, antibacterial and antiseptic
attributes, decomposable attributes and safe to use cut slices, etc.; (2)customers’ preferences regarding
marketing tools: more extended expiration date, NanYa brand, medium size, physical channel, Momo
electronic platform, store catalog, price promotion, etc.; (3)customers’ main pain points: disposal of plastic
material is not environmentally friendly at its disposal, there is some doubt about health when food is
wrapped with film and touched, the rolls are easy to fall from the box, it is easy to be scratched by the outer
box cutter when tearing, and it is not easy to tear the film. Finally, this study applies the “four action
framework” of the blue ocean strategy to propose action plans for value innovation for plastic wraps. The
findings lead to practical and academic implications, which can help plastic wrap manufacturers to open

new product growth opportunities and can also serve as a reference case for future related studies.
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