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Applying User Experience Innovation Design to Elderly Tourism Service Innovation
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Abstract

Recently, senior tourism has attracted the attention of both academics and tour companies. Currently, most
of the companies provide senior tourism services from their own perspective, but do not develop senior tourism
based on the travel experiences of the elderly. Based on the User Experience Innovation Design (UXID)
methodology, this study aims to develop innovative and more appropriate senior tourism services. First,
stakeholder interviews were conducted to find out the demand insights of senior tourism. Seccond, brainstorming
was conducted based on the demand insights to generate good innovative ideas for senior tourism. Third, the
service context and process of the senior tourism innovative ideas were elaborated in detail. Forth, the prototypes
of service areas and devices were made to allow the elderly to understand more about the innovative senior tourism
services, and further to propose suggestions and select the best innovative service solution for senior tourism.

Finally, a blueprint of the best senior tourism services was created for subsequent implementation.
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