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The Effect Between Advertising Hyperlink Placement and Advertising
Content of Story Towards Clicking Intention and Advertising Attitude
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Abstract

Social media has becoming mature, past studies have showed that marketing is being used via
new media. The study of Instagram stories has become an important part of social media. Through
these two types, this study has designed couple of circumstances on Instagram stories to understand
two marketing type. This study investigates what rection and effect will present when consumers are
watching Instagram story advertisement. Evidences has indicated that higher vividness will give
consumer positive click-through intention and advertising attitude.

Keywords: Instagram Stories, Advertising Hyperlink Placement, Type of Advertising Content, Advertising
Effect
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s HIE 18 fir > A 4E(5EE 8.8% - &CHILA BRIt

stz ot GEFBRARII S 2 SR AR S 15T

HEFPLMZHER/E - TEFERENT 15 5
2 30 pEfH] - AW E Rz E Z B E L
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F 4.2 1 NOEARTR Z REITBCER
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e (n=204)
NBE-S
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51 %Ll b 22 10.8%
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e M
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4.1.2 Instagram [REFBIREAYEE FISAR 2 SOM M4
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£ 204 iy RETERZHREE
Instagram PREFENFE EAYEE AN « £ Instagram {5
PSRRI E - o] DR M E 2 s B e
H {5 FERE S £ 10~30 5368 > {5 B 29.4%» {55 FH 31~60
Gy R 1~2 /N SZER BTN T = B AL
Tl E TR MAEEE R HlE s —E

TR E G GEE B IRIEIRE > (5EE 63.7%

AR b RIBL T —RAFRK ) Jad » ik Ry
63.7% HigEm R EXEAR " —R—X, > 7
MzsE 2 BT EREFEIIASE - RNE
WAEFENL ~ BEZFTRSHAYREFENRE - (NILEER
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R
B 8 3.9%
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AT 2 S AEENE > 7

AR EE S A E (EJT vs. ) DU EE 23
T (FFRE vs. BIRR) - i TR AN BB B T8
IAEAR T fE (Independent Sample T-test ) 3l
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