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Exploring Consumer’s Heuristic for judging Food Information
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ABSTRACT

The series incidents of food safety scandals have an impact on the Taiwan society and aroused the consumers
with a higher sense of food security importance, which also lead to the dissimilation and diffusion of
unconfirmed rumors with the regard to unsafe foods circulating among the websites and online communities.
The untrue news has unnecessarily caused the costumers’ anxious and food companies’ unanticipated revenue
loss. Based on the perspective of individual cognition, heuristic, the aim of the study is to disclose whether the
representativeness heuristics and availability heuristics occur in early stage of consumers’ consumption
decision-making process, the seeking information phase such as food labeling certifications and artificial
additives, and then affect the judgement of food security. Data was collected from 110 processed food purchasers.
The findings revealed that participants toward six fictional certification marks provided by this study perceived
moderate degree of security, indicating food certification marks are important cues for the representativeness
heuristics. Additionally, subjects kept a considerable degree of alert to food ingredients and food additives listed
in the food labeling. Even the fictional food ingredients have not been heard, subjects also entailed the
phenomenon of consumption decision-making with a higher degree of representativeness heuristics. Finally, the
findings revealed that subjects still reminded the incidents of food safety scandals in Taiwan recently. Even the
six news of food safety by fraud also received a moderate degree of impression scores, indicating that the
availability heuristics enabled subjects’ to recall the events of food safety scandals.

Keywords : Representativeness heuristics, availability heuristics, food safety scandals, food certification mark
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"RUBRR S BUL RS - 122 NEYER
e BARE > 282 2520 0 BES
BRI B A AR - JRT - OB
BYIFTSE TRYEARE - Al R @S aE KR
BLEEEFMERE - DHEGEEREL
fEFEMEREL - N VRRRZHESE - (£ 1979 4 >
BERE T HEERMHBCRIh R EE =4
%KY 1982 4 » kB S AR K E ST
Fk o F 7 2005 £ - FEIEFERL T A H RS HY AR
Tk - HEITEVRAEEEISE (2009 F) -
2011 ik & R B BRI A &R LA
- L& 2014 FEA RS G EHERER G '’ m
HLEsRY o O - [EIEH R ERPIRE A B
Rl FEREZER  #HE=EEGEE
FREBLR R AETE - A RGBT AR R
7o AFtRARSKEH e Y2 EREH 6
5 VB s LA P RS (SR Y B Lo R (ke
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&5 (McDonalds Corp.) iE%¢ & EREx AHY
IR > BITERZEIREHEENEHEME
SRR G E R B 2 EE o By T ERER
¥ B R A AR B BRI SERE - R E SR
Ak —{[ 4% B Our food. Your questions 1235 » #4
HEBIRRERAE (ABC) RFER &I
TiERE - WAL S FTA D HE & Z 5858 0 DA
FERELZHFSHAFHBHPERNGSE
(https://www.mcdonalds.com/us/en-us/about-our-foo
d/our-food-your-questions.html) -

TEEE » R AL ARSI GRS HY
EERBERAL - ABRNERERE - FEE
SARE BB FHifT R SRR E IR S EH
g > HHEHERZEHEEN AR BESER
(Solanine) » HECHEENEHUSETE - (e
SRR (BRI - AE s T auER
& > http://www.fda.gov.tw/) o FE&EEEREE 14
7R (rational decision making; Doyle, 1999)/
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Bh > FyiB K R Bl e Jw by (RS g KEH
HEmENUEYECCEERSE - MEAKRER
A NLAHIE SRR T R vl eSS 2L - HIE
R A > BRI RN EEERER
& AR 1] LA O RS (mental shortcuts) sli4%Ea A
Hil(the rule of thumb) sl f§{ b B8 1 » DASK R
TEHR5E (Khan, Naz, Qureshi, & Ghafoo, 2017) -

A A ~ Sh B HBEEEER T E
HME 7 BRBE T IEME RIS - Al S DAL SR
FI AR 7 R CR TTEE & 2 E s Ry T
A > SRR B S E AR B TR
(heuristic) ¥ 5 - B Ry AW TR ERaT 2 S8 - &t
AWF5E H IIAERY LLER & £ (questionnaire method)
VRHE B REE LR AN - 2EREER
REEBELEEZE - T2 RIRFEET#
HEEROTEREEEH LT AN
ENELE KA R LES LT LEEANZ L
PRI E TS 45 R IE T IR U B E B E &
GEEENIREHTEES S  BREHEERE
BRI a2 &R - MEEE RS
S HERR o Ib4h 0 AW ERHE R R S EFN
B ERIERY SRR - IR R IR S (R MR T
ZEBESERE -

=, XRE R
2.1 EEREER - FriEiER

FR#E Kahneman B Tversky(1972) > E% » £
B R ERSAR R AR R 2 R 488 - HEY)
AT HIET B SRAY BB - [EEREEARAIA
R (5 T8 A A e 22 v BRI S8y — M it
#2 HI (general rules) 7 5z ¥ & =1l (Abelson, 1976;
Stotland & Canon, 1972) - Abelson(1976)243H - &
AR EIR 5 [F2FE (source attractiveness) i 4 il ([ fa
FEREDRSRAYE SR - B Pl as & s i e
BlEGR M EE HARSNEEE - R
BENERA SR EFHRIFNREEE - H
TSR - ERERESZEH T AR
BB MEE CHRREREREZ
[& &S E PR A B A AR IR A
A BRI B B ez sHUE it Ak (Landy,
1972; Silverthorne & Mazmanian, 1975) - BH[fi 5
5, B ERARIE I RE R M B B 5 i Ry RSP
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Tversky B Kahneman #— 1 B4l B =
TR oy A R ] £ M BE R (availability
heuristics) ~ ft = M # & (representativeness
heuristics) B2 g B (anchoring heuristics) - _F it
=RESARE AT REAE AN [EE R N a4k - Hp o o]
ﬁfi? R TR(ERG DUB X B 2 SR HI g =15
AT RE 2 A R AV HE IR El(Kahneman & Tversky,
1972; Tversky & Kahneman, 1973; 1974) - Tversky
B Kahneman (1973) f5H1 > (EEG & ARV
TEMGEERZE (level of recall) ety & F 17 4 /L AU
o AFIHESEERESPOAER AT E
ANt AE SRR BRE AT ETERSH
B2 e - DUASCHIINZ SR 2 e S Ryl - 1t
TR BELEERFREE A —EFEg
{E 1) 26 g B B P B L SE (R A B 2 o R
mn o R R M & e L hn R B i B L M 2
E%Hﬁ sCIEREE - AR AT - MM TR RS
R E e A M - TAER TIEE -

REMEEERIZIE AP EREE L Py
RRNEENGES TR FIE - Tversky B Kahneman
(L9735 NG AR SR E R R AT A 0T
FEVRRIZRE - EEHOA B O AR AR
— {lEZE P RAE %y 2L {1 (population) [ 45 1 S5 7
Fifel > RIRZ BT LIRS - DUARHTZE R -
FEHET R E%H}} 5%%’%%5)@1&&%%%55
HYaRRRAIAE ~ AR ~ Rl EENBUAYEY
B i‘?%&?@ﬁﬁﬁﬁﬂmtﬁﬁﬁzuﬁ? BaT
ERMEFNVRE > MERELFREEEIAR
ZAHE -

A& — I Ry e it iEL - Tversky B
Kahneman (1974)f5H1 » Bk 17 A {e-MEEA AR ME R
G > TARERIHE L & 2 EIIIRR IR - ST
FEAE SR ATR T E s SRS S E RIS > Bi5E
HIEA R T 2FVERAZME IR 1% > &
AHAZ R I & B N B 2R 8 H &S SR A P
A o A5 EIFRAEZ M A ATHI R 8] > HoHE
(AN B S P B R B E R (R(Tversky &
Kahneman, 1974) - @bt Soakat oA LR E S -
MAHZ M BRI A S NI RI 1 £ 815
JEE TSR > ZERIER —dEstH 1 28 7F
RS - S —dHARET R 8 I 1 E’Jﬁé%’iﬁ%
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ERBUR R Z BB FEE RN R
& ZE(Tversky & Kahneman, 1974) - [R R EAE
PRI 2 N 8 (B8 ERYaRers - RO B
ESERCERERET R - H RIS HER SR o TR
4H <2 HE—FRG T BB F T T R4 R - A
HEAG S R A B AEER BT FTs 8 - e s
FEEIER - SR HEE B RE RN T RHEE -

2.2 BT HEEER

Chaiken (1980)fRHEHE B 2 IS 2 i 280
5 = (heuristic-systematic model of information
processing; HSM) » DL — 5 iRl BG A B A
% = (persuasive information) (Y & 5T g FH i 12
(dual-processing) = HSM {1410 & L J5 A 7547 [ #
(sufficiency principle) EQJ?EEEEED%}JF%W%%@%
&R LaRE (economy-minded) - {5 A FRAVEEETE
(cognitive resources) i Al SR pRE &AM o Iﬂ:@%&ﬁiﬂ‘
/N&&H 7R (principle of least effort) gz & EHAVER
SIS R R - VG R &R TR B AR TP BREL
MR EHVERMETE B Ol - W#ETAR
HileT - BEAERR N ORIy 245 =X (systematic
model) - [KIFLAH ¥ r 2 B & e am Bl N A B HY
ZHEAE - FEREEREIINEEE CHYRREIT
tti(cognitive effort) - "%ﬁﬁi’i{ﬁé’%ﬁ%@ﬁﬁﬁééﬂ
(accessible information) » %1% # 3& R 1Y O] 58 &
(credibility; Miller, Maruyama, Beaber, & Valoneg,
1976) By R o] & 2 B (external feedback; Giesen
& Hendrick, 1974; Hendrick & Giesen, 1976)% -
Chaiken (1980)if—257T5 » FFAEE 25 22 Hh
KO EE LR FrEa g Ry B HARSEIRE T
SRR ZEITIRR - REAMOERE B SRER
Z T BEERIPR —EEH RS (Type 1
and Type 2 error) - JR5 > @ HEEEH E AN
Gz (TE4R) & H C BRI R MBS (152)
HIEREANE » &SGR ARIE DL

FB—T51H - % AFLE (issue involvement)
e B R S U PR B A S i AR Y B
B ZEIR 2 (Kiesler, Collins, & Miller, 1960; Rhine
& Severance, 1970) - EHFHEEEHE A B & EE
SR RAE R N8B - R
BHENE NS #(Message characteristics) &
BrnyARAE > A SRR BT am N S Y T B AR S
(comprehensibility) » DUE Bh B C i 4 E RERY R
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W K2 s AR > SHE BRUE RIE
TR T JFER i (source characteristics) i { T Bk

HR R S R DR sRE = » (RE 1248
DUHE R Ry e B 2 1T B e B B R T
SRV IEEZ2E 4 (e.g., Boyd & Bahn, 2009;
Gupta & Harris, 2010; Kukar-Kinney, Ridgway, &
Monroe, 2012; Miyazaki, Grewal, & Goodstein,
2005; Punj & Hillyer, 2004; Suri & Monroe,
2003) - Suri B Monroe (2003)5% Ay i BRI HE
oL B E R 2 EEEEE - BT
ZHME RN o AR R — T U
B (monetary perceived sacrifice) - M THER
5 (A& SR 53 Ay 7 K1 52 {8 {E (perceived value)
B - FEEILEw 1 - bR a2
S EHBEBIREAXNWR TR - EHEENE
SR BB H RN 500 - R AUE RS - E
& & (price-quality heuristic) = » JREIZE fn{EE HL
e B A e Y IE [ 4 o 1 B & e
BUERI - fERISRTE SRS  JHE R R
5 ZE fm AR Ry 8 A AR Y IE [ FE AL -

Boyd £ Bahn(2009)[F/££ L HSM Ry fhmiE - i
T—Z2FIT e Ik EEE R - SR EBUHEEHIA
RIEFSBLRAT » B HAE AR SR E M IR
#(optimal state of certainty)Ea{th A A1/ & A ERES
RHEEFENE (perceived state of uncertainty) REMHZ
ELEA &SR - & Rk E] H AR A A SRR 46
I O A TR R v I (8 S i A i e Y AR sz 7K
WF o M B ERHT RS R A DR R RHY
ARA R R GRS ARIER - EHE
B Y SR E b S [E B B C a2 Ay g 7K A8
I BB RIS EEE ORI E M AR AR
A EPERRAEE TR -

A iEYIBR T S SRR BT E RS
BERIHFTET - AT E BA =S AR
2R HAE BB A R B T
SRR EEINEAEENELEN K2 0 &
H R BRI R o OB A R A Mry
PR B BE I HE R 472 (Chan & Ngai, 2011; Gupta
& Harris, 2010) - Zhang 28 A (2014)JhF2 & 853 »
SHERE LS Y & R Y S A& - g
FFEHAGRERRCEEACNEEER
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(Zhang, Zhao, Cheung, & Lee, 2014) -

RS b pichE FEAHRAIE b ey [ale - AbT5e
o mo B DU/ NaBRIES D SR A > AR R AT A
BB EREMEZEM - IR ks~
WG FRE &4 N E & L&AV IR
o AR AR S R i 2 PR B B
BRI Z B > SRR R A8 > A
W Feal Ry sC fB A & A B8 th 42 Al 15 1 R AT 3R
% - EEIPNSM R LR EEASEGERET - B
ERAFENENEE SN HEEm ATt
HEECHRTEIR » MfEFRMEE B £
K TR R B EEARCORERBERLT - B
RURFZ M ERBIEENGRE - JyHRE

B2 M RE 20 W —BF BRI L&
HYEEAREE
SAIAHTFERTS - JHE AR T & m Al AE

BRRTERRHE RS - B ML AR
ot A B L RAY B AR th 73 6 B 2 At (Khan
etal., 2017; Moser, 2016) - 541 » Khan %5 A (2017)
S Rt =R R R BB IR
SEREE T R o 10 Moser(2016) 853 - i a2
HEEEARE LR - 280 - BEAaAD
FHERE TR T R EASRIT Ry - BER
G R A2 (0122 EHEH AR fRiEE - E
BEEHE AR LEEAETHERSR - (HHHE
s 2 BRET AN Z BT - AR A BT E
RGN - R HEE SN L e miRiE -
FFAREERVHEERFRT R N AT A2t
ZTEIE(EE -

=, WRAEE
3.1 %

AT H EVAER E AT 2 I e T
By B En ATV -SRI > AR AR E LS
&EBR > WP A 10 M B E PRSI0 T & Snlkf 1 AE
EERNZE > BEREA - B8E - amlE - &
mnple sy~ BAGERET ~ RIS - BUERE &'
o SR ~ A B R DA R e S S Eh 0 B
Likert-type 7 i RUEZ—HZ M - 12 10 THE
onE AR AR BIF I EAVE R - &R
PPk i B TR E R E 1L - (F R EWTIEER
R2WEEREEAREERZA -
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20~50 A o MG RN F S B IR R Eh
g > HERR P ELRREESNYEEN TR
rafHE R > R AR ST B 5 -

AP E 2 2 N Ry 90 A > Horp S B2z
P8 Ry 45 A(50.00%) - gtF#e/Em = » 36 & 40
BREA 17 A(18.89%) 5 41 Z 45 Bk 26 A
(28.89%) » 46 Z 50 pEEF 40 A (44.44%) - 1£23H]
HHERESMTE 05 45 NAKHEERE
(50.00%) » 22 A By B EESE (24.44%) -

FEtaE R8N YHEEEEmENIVER
& B & K BN % (M=6.58,
SD=0.85) - 37251825 (M=6.16, SD=0.94) + FfH514%
¥ (M=5.70, SD=1.01) - & & [ & (M=552,
SD=1.05) - £ 4/ ME(M=5.40, SD=1.03) - {0 4253
(M=5.36, SD=1.13) - iE 48R (M=5.32, SD=1.13) ~
(2 34 5E ) (M=5.32, SD=1.13) - & {8 (M=5.23,
SD=1.12) » LR A2 A(M=3.93, SD=1.49) - #EH; »
ATk A7 R 58 Ry Ay B B Y B n & AR AT RN
H o BlEm T BURNINY) - DARFIEBIEE - (ks
TR T R & o & A -

32iMF RERY

FHFEREILT NE T B E R
ERZIBN T EMINZ LR - AHFTREF1T
BoBE #oE RO W ' % OF 4 Uk
(http://www.fda.gov.tw/TClindex.aspx) ~z5HH » %l
FHEEDH ~ SR8 - PN R - ORiE R
SRR B - WL - RS - OKESELL
BB 11 R A EBE 2 I Tam  DiE
ZME BN T a2 202 -

55 BBy LS = B0y RIS HIAIGE 5 - AT
B i se b B o HET TR SR BT B - 5T H
e HEHEHRE ML 2R ERENEE
& o BT E LS HEEDELR N ' md e
& 2 2 HL(http://focus.www.gov.tw/subject/) » Hk75E
HANEEERES - 05k - ()CAS BRE &L (2)
R & AHiEE © (3)GMP 3258 ; (4) %7 i 3 75 ]
T (S)EEFLEEE - DIR(6)SCS fEE - FaEh—
HETHETERZHE) » st HRSRE BT
ZEEEM LR - G (DR ETEEEE
(KN TS Q)R L EIEE | (LER
TE S O)BKIEE 5 DUK(B)EIS M el s iR o
AWFERR T EE2 & A E O i etk 12 (EF0
s fmEsh IR R HENE 12 (SRR -

I 12 (B BRI L T -
LI

" SERS
. (s

it 5§

CAS

B BEAS {#FE&sL | GMP = [ e e SGS &
= N N e N
g ﬁ. ';; .gg:yd.g II| )‘GSE// ( SF . ,' ) w
ol B A g =
v | wea | VENL | BREE ) WERR | aime | msas
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BB Rt EZHEE B mINIIYEEE
T A FE BRI - AR BT B et 1R
& %5 22 (http://www.fda.gov.tw/TCN/index.aspx)
B S B BRI At 2 B 285 18 TN
eR&ANTans2®  EEEAERY 22
BB  AEER PV E L E (B Rl Al
ARILEY) AERIYIFECREX R R
{B$K) ~ SEE R IYI(H s S e sl S HEmEA
BERC) VB B « IAh - B THRFEAE 2
BEANRMEERRS » KHFTEIMIH 6 (HE
B AR E B E o BoRnY - aiEnik
FORE - S PHINPR - BREREE - R =87 - EREIDL
Vet 3 SR VAV

FUUERSY - ARHTEHRE 5 RIATFS LR
HEZEESRS  BEEKON - BEAN - BES
B ~ ERMLUEIBI EFE - FREEMm
AR 2 NE - SEREBUERE S 5 RIEMR
mEEFHF(CER 2)  BBHRELHHEVES -

T2 HIE HE S AV EN AR 1 - REILERI=Z
BRI SR EHRS -

EAHESTRAIESIH 5 M AU & ZE AR
HEAYETREE 1 » B FE RS & (Facebook) ~ LINE -
At ~ e-Mail B Instagram %5 - ffir &2l F (i L
BB L E IR « EARETAIZHEEZ
WE 2 BAER - LB E b GRS
T &SN 0IEE - SUEIEER R -
B ST BUR IR R 2 AR R DU R B2 o
HIENSAZ 5 » B R Likert-type 7 6 R Ea%at 0
DIy e -

ENMGE R e AN ERE - R
R ERRHE L ENELRE > SEETHE
DR 2 NIRRT S B M
Bk 0 B SIS RS R B A E A
Wt BE AN - DEHEREE > WEH
JEEH 2 B AR R A HH B R

*2 HEMERRZEEEN
HEM B P
HEEE N BLISERBS R AR B - (AT > B IIA T
EERLEBEMN {E AR Y E B AR N
HEHEMF B R K R T ERER KR ARBE LR EERN
EKHE ST N ERHADI I CORELR T 4B
FE SR S HRIE S B - #eba i B @R
Bre et TR KA IO T B e i LR R SR 2 2R e
VEREIE ST VEREEH N 2 B 3 8%
TR R I SR & A P L
FETEET — — ———
SRR ST TSRARETBRIEEE - SR SRR ~ PR R E
HACKEE HAE R R e Sa A R E A EE Y

m. RRENS
41 £ME A AEE

T 2 2 A3 110 A > SEIIFER R
34.65 j55(SD=10.92) » B4 49 A (44.55%) - EE4FF
IR BELRERY 45 A %(50.00%) » HIU Ry s o
HY 22 N(24.44%) » ZHES B HE N LR ZER
Mg HEE H e 28 R & A AR Ry e =

22

(M=4.80, SD=1.65) » H-Z 77 jll F5 LINE(M=4.55,
SD=1.73)£ii4H15(M=4.51, SD=1.64)% -

42 HEM4h1 S FPTwBE

#F 3 BB &SI T & 2 UIMEE 77
Mrésse > SZHREH 11 FIN TR 2 OEE B S
4 3.0 53 Ciasr By 7 453) » Hrp e S NREEIR 220
Bk HBENM=3.14, SD=132) » HARBEE 8
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(M=3.34, SD=1.49) - 32 M BE] 22 L AT AN T
B R IRfERL(M=4.67, SD=1.38) » RZLH

FL#45H(M=4.53, SD=1.43) -

* 3 BENLEmZ0EE

ML ZNEE T & ZLAEE
KEHEHGOIE A ~ EEL...) 3.14 (1.324) TGS - §52.) 3.88 (1.346)
B (AR SE ~ B.) 3.34 (1.486) Atz (AR - Bl 4.26 (1.366)

HZE(AIAEZ ~ BRA...) 3.38 (1.478) Wk (A0 ~ Faa...) 4.48 (1.438)
TEDH (A AE ~ A REDE. ) 3.38 (1.394) FLEL (4T ~ ) 4,53 (1.425)
ORISR T ~ 2% ~ 75UK..) 3.61 (1.466) R e w4 ...) 4,67 (1.375)

REGEE - {E4...) 3.72 (1.478)

43 HEFEREREERT IS RR R e

A

/

4 Ry B 12 (E e PR s AT R Bl
ISR - BERE IS - 6 [MHEE R OER S
= 4 3 Ciisr 757) R DS RIZ B H A EIEE
BA—EEHEE - H2HER TH SGS M EH
TR HRIBELL BIE LY 7N RS - SHHAM H E =R
FIBEELPIE it 90%LL L - EGHEHE » 6 (i
(RS EFTERH I O M RN HE R

{ERTS80F 2 EfE 4.0 3 PLE HE 4 [EHETE
3.8 LI L > iEHE 3.5 71 - HAEHT 4.0 71 - HE&EHR
25 Bt S S AE B AN T i % el R PR

R > AR R AR SR R E AL

T M AR B B0 S IR LY & SR TREUT - BR T
HNEERES 2 SRR 12.73%4) - HgRE g EE
A TRCCL EHYREEER > H Az JIE A
IKEN LEEsa R Aalaktb R &t 4 o EER
I BREE S o 2 M E SRR AL - R
HAERRY R MR R

HREINS > Wo2HEHI L& mepaE e
FTEE A VR TSR IR SR - FERE A
BRSO HEREE - M HAAI R —25 DI
1Tz 5530 - PERTEEE SR AL MR B3

* 4 SIS L B

=AM HE AT JBOLARE s (%)
HE R B i 4.65 (1.412) 92.72
HE fEyl s 4.47 (1.336) 97.27
HE CAS (B E &t 4.36 (1.380) 99.09
HE GMP 35 4.18 (1.516) 93.64
HE SGS f&E& 4.18 (1.313) 61.82
HE LR E T 4.17 (1.378) 59.09
[ 1S ENC T 4.03 (1.330) 34.55
i S B 4.00 (1.255) 31.82
Ji A ZKEENN Lalas 3.98 (1.194) 42.73
Ji A ZeEmiEE 3.94 (1.219 26.36
Ji A BB adae 3.89 (1.436) 12.73
A KRR 3.80 (1.298) 23.64
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44 HERPBES R L FhP ORI RARR T
gk n

5 Ryl 24 (8 HL B SRR RS A o3 BRI
VIR Z R BLRIBEIR L - BRI S > AW Ry 7
2T BRTEOBNEREZEEN 4 35 B
B 23 THRTEMEGS 4 3 PUT - B2 iE FE fe = Al

9 HERIEE P ENEERSY &8 9 Hkr T
Fr 7 RERGBE B m R S BB A R L S Y AT REZR R
2HTARB/ZE > ZAEATEBELLAIEVEK
25 Bl Hebi 7 (ER sy 2 BRI A AR EE 6 pibL L -
M7 6 THEERER T > A 3 TR THVEERE 30%
DAL -

% 5 SISy Z P FE AL B

T _ YIRS Bl | R
HBOEE | T iR o D
E (%) H2E ZEZ URIE
(a2 EHE 4.39 (1.65) 90.91
B RN 3.33 (1.49) 64.55
B2 RERGEE H MBS | 3.15 (1.43) 48.18
HE-88 § Fr BB 1% 3.26 (1.09) t=9.84™"
24 3.12 (1.34) 49.90
==Xz
e N 2.89 (1.43) 90.00
24 aigicail] 2.73 (1.20) 44.55
B4 ik 3.44 (1.58) 80.91
B HALE] 3.22 (1.40) 77.27
N B BEHE 3.05 (1.50) 80.91
HE-fitE 2.99 (1.13) t=6.88""
B i sl 2.90 (1.46) 76.36
B Epesiil 2.79 (1.28) 70.00
%4 IREH] 2.66 (1.28) 60.00
24 —&AJbEK 2.72 (1.18) 33.64
2 FEIERE SN 2.68 (1.20) 30.91
. 24 PHHEE 2.67 (1.19) 33.64
HE-AE - 2.59 (1.02) t=-0.98
B GEET 2.60 (1.14) 47.27
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